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Namchow’s presentation contains forward-looking  statements 

subject to significant risks and  uncertainties. Actual results 

may differ materially from  those contained in the forward-

looking statements.

The forward-looking statements in this release reflect  the 

current belief of Namchow as of the date of this  release, we 

undertake no obligation to update these  forward-looking 

statements for new information,  future events, or otherwise.

Disclaimer
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Company Profile

Date of Incorporation：Jun 30, 1950

Date of stock listed：May  30, 1973

Paid-up capital：TWD 2941 million

Name of Representative： Fei-Lung Chen

Scope of Business：Home product, Bakery oil, Frozen dough, 

Ice cream, Frozen noodle, Aseptic cooked

rice, Instant noodle, rice crackers, 

Dining.             



Company profile–territories
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1971- Taoyuan Factory
49,587 M2

1981- Chungli factory
7,150 M2

1986- Tainan factory
16,529 M2

1996 –Tenjin factory
66,790 M2

2007- Guangzhou factory
36,006 M2

1989- Thailand factory
130,562 M2

2016-Jinshan Shanghai 
59,279 M2

2016-Jinshan Shanghai 
12,109 M2

Company profile – Plant locations
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上 海 台 北 東 京

Company profile – Food service locations
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Review of operations
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Business Highlight-Consolidated Balance Sheets
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2019.06.30 2018.12.31 2018.06.30

amount % amount % amount %

CurrentAssets 9,847,053 42% 9,580,966 43% 10,001,265 44%

Non-CurrentAssets 13,691,679 58% 12,527,897 57% 12,799,070 56%

Total Assets 23,538,732 100% 22,108,863 100% 22,800,335 100%

CurrentLiabilities 8,862,518 38% 7,998,444 36% 9,409,925 41%

Non-CurrentLiabilities 8,427,907 36% 7,814,398 35% 7,532,669 33%

Total Liabilities 17,290,425 73% 15,812,842 72% 16,942,594 74%

Stockholders' equity 6,248,307 27% 6,296,021 28% 5,857,741 26%

Total Liabilities and Equity 23,538,732 100% 22,108,863 100% 22,800,335 100%
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Business Highlight-Consolidated statement of cash flow

in NT'000 1H-2019 1H-2018 YoY

Cash aad eash equivalents at beginning o£ period 4,708,562 4,662,498 46,064 

Net cash provided by operating oetivities 1,100,159 597,292 502,867 

Net cash used in investing activities (404,797) (674,824) 270,027 

Net cash provided by financing activities (352,513) 242,997 (595,510)

Effect of exchange rate changes on cash and cash equivalents 31,363 40,242 (8,879)

Net increase in casL and cash equivalents 374,212 205,707 168,505 

Cash and cash equivalents at end of period 5,082,774 4,868,205 214,569 
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Business Highlight-Consolidated income statement

in ntd'000 Q2-2019 Q2-2018 YoY(%) 1H-2019 1H-2018 YoY(%)

Revenue 4,663,934 4,660,624 0.07% 8,882,173 8,930,637 -0.54%

Operating costs 3,014,224 3,096,930 -2.67% 5,818,341 6,079,360 -4.29%

Gross profit 1,649,710 1,563,694 5.50% 3,063,832 2,851,277 7.45%

% 35.37% 33.55% 1.82% 34.49% 31.93% 2.57%

Operating expenses 1,202,592 1,134,137 6.04% 2,289,306 2,139,162 7.02%

Operating profit 447,118 429,557 4.09% 774,526 712,115 8.76%

% 9.59% 9.22% 0.37% 8.72% 7.97% 0.75%

non-operating income and expenses (50,043) (91,272) -45.17% (41,906) (43,112) -2.80%

Net income before tax 397,075 338,285 17.38% 732,620 669,003 9.51%

income tax expense 179,482 64,505 178.25% 309,033 164,033 88.40%

Net income 217,593 273,780 -20.52% 423,587 504,970 -16.12%

% 4.67% 5.87% -1.21% 4.77% 5.65% -0.89%

Net income attributable to Shareholders of the parent 205,407 260,154 -21.04% 402,601 481,231 -16.34%

EPS(NTD/per share) $0.83 $1.05 -$0.22 $1.63 $1.94 -$0.31
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Business Highlight- 1H 2019 revenue

In NTD’ 100Million
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Business Highlight- 1H 2019 revenue

In NTD 100M

Namchow Taiwan
25.05 
28%

Namchow China
51.31 
58%

Namchow Thailand
12.46 
14%

1H-2019 revenue by manufacture territory

Namchow 
Taiwan

25.33 
28%

Namchow 
China 53.02 

60%

Namcho
w 

Thailand
10.96 …

1H-2018 revenue by manufacture territory
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With eyes on the world

Cultivated in Taiwan, expanded in China, and moving towards ASEAN 

Business Outlook
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Home products 

 Obtain international certification within 
the concept “ appeal to organic and  
antibacterial”.

 Develop OEM and ODM brand, and 
integrate with market channel to valued 
own brand.. 

 Develop new products and expand and 
cultivate special sales channels.

 Increase the number of face-to-face sales 
under the original organization 
operation. Increase to 5000 annual 
events from the original 1000 event per 
year.

Dairy products

 In addition to existing customers, develop 
strategic OEM and ODM products. Work with 
internationally known brands in sales to help 
increase brand value. (Hershey’s, Godiva)

 Continue to cultivate and expand the potential 
of large chain restaurant customers for ice 
cream and frozen dough products.  

 Continue to expand global sales. Expand the 
export of mochi ice cream, sundaes, and 
smoothies.

 Increase the number of face-to-face sales 
under the original organization operation. 
Increase to 6000 annual events from the 
original 2000 events. 

Frozen  noodles

 Leading market brand with stable annual 
growth.

 Continue to develop healthy and convenient 
new products and food packs. Develop the 
market for senior groups, healthy living 
groups, and office worker groups.  

 Show the advantages of Namchow’s B2B 
consultation style sales. Increase the growth 
of international brands or new customers. 
Increase annual customer number by more 
than 5%. 

 Obtain international certification and increase 
global marketing. (we got certification for 
Halal Certification, Monde Selection awarded 
from International Institute for Quality 
Selections, iTQi certification in 2019)

 Increase the number of face-to-face sales 
events under the original organization 
operation from 1500 annual events to 6000 
annual events.  

Security Code：1702
Business Outlook



NamChow Thailand: plant expansion

 Target: Thailand as a production base, market to worldwide .

 Investment amount: expected to invest 1.3 billion Thai baht in the 
first stage 

 Investment item: factory, warehouse, baby rice cracker production 
line 

 Product: baby rice crackers 

 Revenue increase: increase from the group’s current 14% to more 
than 20%
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NamChow China:

 IPO: enhance corporate credibility and recognition from society

 Focus on making invisible oil

 Focus on research and develop product
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Namchow Japan：

Start from restaurant and look for other business opportunities.

Namchow Taiwan：

Apply human resource advantage to do product research and 
development.



Q & A

Security Code：1702



Thank you
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